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How Canada Listens
Radio is a local medium and reaches listeners in every corner of Canada
regardless of the size of the market.
Radio’s reach is at 87% of Canadians 12+, which translates to 27.4
million people each week. Time spent per listener at 16.6 hours per
week. Nearly half of radio tuning is done at home, over a third in the car
and 20% at work.
The following pages profile general radio listening patterns and habits for
total Canada based on all persons aged 12+, 18-34, 35-49 and 50-64.
These infographics demonstrate the power of radio in reaching
consumers.
www.numeris.ca
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